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Always remember that this device now

empowers the average consumer. With the
entire world at their fingerprints, the mobil
device is the first (and last) point of contac

with your business. When someone wants t

e learn about your product or service
e learn what others say about your product or service
e purchase your product or service

...they reach for their phone.
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CONTENT
PACKAGES

WE CREATE A MAIN VIDEO OR
WRITTEN CONTENT THAT IS
THE MONTH'S MAIN
ATTENTION GRABBER.

WE THEN CREATE MICRO
CONTENT THAT COMES FROM
THE MAIN CONTENT. THIS
ALLOWS US TO CREATE
MULTIPLE ASSETS THAT
BRING THE POTENTIAL
CUSTOMER BACK TO YOUR
WEBSITE.

WITH A CONSTANT STREAM
OF CONTENT GOING OUT
EVERY MONTH, YOU ARE
ALWAYS ONE PIECE OF
CONTENT AWAY FROM A NEW
CUSTOMER.

MAIN CONTENT

Main Video (YouTube)
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https://www.youtube.com/watch?v=ilqmRfhNHWk
https://youtu.be/0NAN5zLpLB4
https://www.youtube.com/watch?v=q-chQOZ-A5Y
https://www.youtube.com/watch?v=6CI-ijIWeYI
https://www.youtube.com/watch?v=Pem8k41G4Ho
https://www.youtube.com/watch?v=CJGmiXPTLEg
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OUR DISTRIBUTION

BY PRODUCING AND DISTRIBUTING MICRO
CONTENT TO DIFFERENT TARGET AUDIENCES,
WE ARE ABLE TO FIND YOUR POTENTIAL
CUSTOMERS AND HOLD THEIR ATTENTION OVER
TIME. THIS BUILDS BRAND AWARENESS AND
TRUST. AS YOUR DIFFERENT AUDIENCES
CONSUME MORE MICRO-CONTENT, FTHEY GET
CLOSER TO YOUR EVENTUAL CALL-TO-ACTION
(ADVERTISEMENT).

WITH OUR DISTRIBUTION, YOUR
ADVERTISEMENTS ARE NOW ONLY'BEING
SHOWN TO HIGHLY QUALIFIED POTENTIAL
CUSTOMERS.

SAVE MONEY

This strategy prevents your advertisements from
being seen and clicked on by non-potential
customers. Only qualified people will see your
call-to-action.

CANOPY
Sponsored

()

WE ARE
CANOPY HIRING!

WLaLAMOVE

O LALAM:

BLAKE LARSON A
MANAGING DIRECTOR OF IOVE
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https://www.youtube.com/watch?v=IbrCAzyctyQ&feature=youtu.be
https://www.youtube.com/watch?v=dHQOHUR5gEs
https://www.youtube.com/watch?v=RDS7XUeZnEY
https://www.youtube.com/watch?v=TEJVxbQoVSs
https://www.youtube.com/watch?v=VJ1nn1DO3_E
https://www.youtube.com/watch?v=VcyhlnERTLE
https://www.youtube.com/watch?v=KTzYbcvI_wk
https://www.youtube.com/watch?v=KTzYbcvI_wk
https://www.youtube.com/watch?v=6vvVUYn91ts

WHICH OF THESE PEOPLE

ARE MORE LIKELY TO TAKE CLICK ON
YOUR ADVERTISEMENTS?

f 1 &

Random Someone who Someone who Someone who
Person visited your matches your engages with
website customer your content

profile
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Someone who
engages with
ur content
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TYPES OF CUSTOM AUDIENCES

"

WEBSITE VISITOR

A website visit is a
strong indicator
INn a customer's
interest. We track
these visitors and
monitor their
actions on your
website.

N~

LOOK-A-LIKE

Using your
current customer
list, we scan
Facebook and
Instagram for
similar looking
people and show
them your
content.

N~

CONTENT
ENGAGER

Consumption of
content is
another strong
indicator of
interest. We track
these people and
keep their
attention going.

~

INTERESTS &
DEMOGRAPHICS

We also target
groups of people
based on
demographic,
interests, and
personality types.
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CASE STUDY
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LALAMOVE, Hong Kong's foremost on-demand logistics company,
wanted to utilize social media for a hiring sprint for 15 job openings.
By targeting social media users based on the following metrics, we

were able to secure 26 potential candidates within 4 weeks of
distributing micro-content on Facebook and Instagram's advertising
platform:

- Website visitors and people similar to them.

- People who engaged with the micro-content and are looking for a job
- People who submitted an application and people similar to them.

- Recent graduates with an industry-specific degree.
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https://www.canopycareers.com/
https://www.lalamove.com/hongkong/en/home

EXAMPLES OF
CUSTOM AUDIENCE TARGETTING

™ This vertical "Swipe PERFORMANCE

Up" advertisement ® 0 Resch | Frequency
WEBSITE VISITOR ran on IG and FB <

A website visit is a stories, and only . | o oot 100
strong indicator showed to people | WE ARE Ll LI impressions)
in a customer's who previously HIRING! 1,537 $18.45
journey. We track visited the client's s
these visits and website. When

monitor their clicked on, the ad

Cost per 1,000 People
Reached

8,226 1.40 $25.88

Instant Instant
Link Clicks Experience Experience
View View Time

309 97.65% 00:35.95

SWIPE UP TO LEARN MORE!

actions on your showed a
WebSite' FacebOOk -LEAHNMURE Spent e

Experience
. 212.89 Mar 16, 2019 - Apr 13, 2019
Advertisement. ’ 25?:13145 o

Amount

CLICK TOWATCH VIDEO
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https://www.youtube.com/watch?v=IbrCAzyctyQ&feature=youtu.be

™

LOOK-A-LIKE

Using your
current customer
lists, we scan
Facebook and
Instagram for
similar looking
people.

EXAMPLES OF
CUSTOM AUDIENCE TARGETTING

We target the
same "Swipe Up"
advertisement to
people who are
similar those who
successfully
submitted their
resume. When
clicked on, the ad
showed a
Facebook
Experience
Advertisement.

CLICK TOWATCH VIDEO

CANOPY

L - S Sponsored

WE ARE
HIRING!

YLaLamol

SWIPE UP TO LEARN MORE!

LEARN MORE

PERFORMANCE

Cost per 1,000 People

Reach Frequency Reached

7,837 1.65 $41.65

. CPM (Cost per 1,000
Impressions Impressions)

12,181 $26.80

Instant Instant
Link Clicks Experience Experience

View View Time

402 99.04% 00:31.67

Amount

Spent Schedule

$326.39 Mar 16, 2019 - Apr 13, 2019
28 days
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https://www.youtube.com/watch?v=IbrCAzyctyQ&feature=youtu.be

EXAMPLES OF
CUSTOM AUDIENCE TARGETTING

~ We t a rg e t a se t Of m i Cro- Ad Set Name Reach Impression Cost per Result Amount oo pedule S-S:ﬁ::: Parno:::;: hv:::;: Link Clicks

SEant Views Watched Watch

C O n te n t towa rd S d I ffe re n t Lala Move - Marketing - Copy 1,359 1,796 £0.04 $66.33 Mar 16, 2018 = Apr 14, 2018 1,685 90.19% 00:14 5

Cost per ThruPlay 29 days

I N T E R E s T s & g ro u ps Of peo p | e ba Sed O n Lala Move - Marketing 1,481 1,909 $0.06 $79.94 Mar 16, 2019 - Apr 14, 2019 1,729 B87.62% 00:13 1"

Cost per ThruPlay 29 days
t h elr recen t g ra d ua te Lala Move - HR & Recruitmant 2,431 3,098 $0.04 $106.856 Mar 16, 2019 - Apr 14, 2019 2,804 B7.46% 00:13 23

DEMOGRAPHICS .
degree and interests for Lala Move - Accounting & Finance 4,088 5,060 $0.06  $207.00 Mar 16, 2019 - Apr 14, 2019 5,490 89.95% 00:13 33

Cost per ThruPlay 209 days
We 3 | SO target those types of people. We TR E—— == sonn|  #ns0| Maris, 2018=aprid, 2010 = She 008
g Cost per ThruPlay 29 days

define the ideal person who R e T §0.04  $383.93 Mar 16, 2018 - Apr 14, 2019 Bse1% 0043

Cost per ThruPlay 29 days

g rOu pS Of peo p | e WOUld want to Work in a faSt Lala Move - Design s s009 $1.67 rzs.-!;rlﬁlsl,rzma-ﬁor‘ld, 2019 19.50% 00:03
past busy start-up e ;;;@s o] o oo

based on environment. I M '

demographic,

interests, and

For example, those who

. graduated in Business or
persona | Ity. Marketing, and have an
interest in Sales, Business
Magazines, Self
Improvement, Startup ' FON
Culture, or follow Investing S
or Tony Robbins.
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https://www.youtube.com/watch?v=dHQOHUR5gEs
https://www.youtube.com/watch?v=RDS7XUeZnEY
https://www.youtube.com/watch?v=TEJVxbQoVSs
https://www.youtube.com/watch?v=VJ1nn1DO3_E
https://www.youtube.com/watch?v=VcyhlnERTLE

N~

CONTENT
ENGAGEMENT

Consumption of
content is
another strong
indicator of
interest. We track
these people and
keep their
attention going.

EXAMPLES OF
CUSTOM AUDIENCE TARGETTING

We target a more in-depth
video (interview with the
CEO) and Call-to-action
("Work for Us!") to a self-
qualified audience. Showing
this video to only those who
are currently looking for
work and have watched the
previous micro-conent
videos, we find greater
success in reaching ideal
candidates.

CLICKTOWATCHVIDEO

PERFORMANCE

Cost per 1,000 People

Reach Frequency Reached

3,943 1.58 $66.73
People Per Person Per 1,000 People Reached

. CPM (Cost per 1,000
Impressions Impressions)
6,247 $42.12

Total Per 1,000 Impressions

Instant Instant
Link Clicks Experience Experience
View View Time

84.64% 00:28.02

Average Average

Amount

Spent Schedule

_ $263.11 Mar 16, 2019 - Apr 13, 2019
otal spent 28 days

ExpertMarketeers.com | 2020



https://www.youtube.com/watch?v=KTzYbcvI_wk
https://www.youtube.com/watch?v=KTzYbcvI_wk

RESULTS

%.A LA

4 WEEKS CAMPAIGNING (MARCH 16 ~ APRIL 13)
32,902 PEOPLE REACHED
TOTAL AMOUNT SPENT, HKD$1730.31
26 QUALIFIED CANDIDATES SUBMITTED
HKD$66.55 PER QUALIFIED CANDIDATE
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CONTENT MARKETING
ALLOWS YOU TO
PROVIDE VALUE,
CAIN TRUST, AND
CAIN CUSTOMERS.



CREATIVE
"DIRECTORM <

wSOCIAL MEDIA
MANAGER

WILHELM 3.

ANIMATION &
VIDEOCRAPHY




THANK YOU




